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The Brand
Checklist

A quick, honest way to see how your brand is showing
up, and where it is costing you work.

Built for ambitious SMEs. Tick what is true for your business. The boxes you

leave empty are your priorities, in order.

HOW TO USE THIS
Set aside five minutes.

Answer truthfully, not how you wish things were. Tick only the statements that are fully frue today.

When you finish, the empty boxes are your to-do list, ranked by section from strategy down to trust.
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THE BRAND CHECKLIST STRATEGY - IDENTITY

Strategy and positioning

If you cannot say who you are for and why you are different, every other decision gets
harder.

You can name the single type of customer you are for in one sentence.

O

You can state why a client should choose you over your closest competitor, without
mentioning price.

Everyone on the team describes what you do in roughly the same words.

O 0o O

You have written down what your brand stands for, and the team has seen it.

A brand that looks below the standard of your work makes buyers assume the work is

O Identity and design

below standard too.
D Your logo stays legible at small sizes and works in both colour and mono.
D You have set brand colours and fonts written down somewhere the team can find them.
D A new supplier could build an on-brand asset from your guidelines without asking you.
O

Your latest materials look like they came from the same business as your older ones.
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THE BRAND CHECKLIST WEBSITE - CONTENT

Website

Your website is where most buyers decide whether to take you seriously, often before

they speak to you.

A first-time visitor can tell what you do within five seconds of landing.

O

Your site loads in under three seconds on a phone using mobile data.

Every key page has one clear next step, not three competing ones.

0O g d

Your strongest work and your proof are reachable within one click of the homepage.

O Content and social

Your social profiles are checked before buyers contact you, and they either build

confidence or plant doubt.
Your last ten posts read as one consistent brand voice.

You post views and opinions, not only company updates.

D A buyer landing on your profile cold would see something that builds trust within the first
three posts.

Your sales conversations and your marketing use the same core message.
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THE BRAND CHECKLIST TRUST - YOUR SCORE

Consistency and trust

Gaps between what you say in different places are where trust quietly leaks away.
Your core message reads the same across website, socials and sales decks.
Your client proof names the client and the specific result, not just praise.

D Nothing public still carries an old name, logo, offer or detail you have moved on from.

A stranger comparing your website, your socials and your proposal would believe they were
dealing with one organised business.

SCOI‘ing Add up your ticks.

16 to 20 ticked A strong foundation. Close the last few gaps and you pull further ahead

go0000000000000ORAEAR of competitors who have not done this work.

8 to 15 ticked A clarity problem. Your brand is costing you trust and work before
0000000RERRRNR00000  conversations even start. The fixes are mostly straightforward once you
know where to look.

O to 7 ticked Your brand is actively holding you back. This is fixable, and faster than
BIRRERR00000000DDD000O  you expect. Start with your empty boxes in section O1 and work down.
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A FREE BRAND AUDIT

Want a second opinion?

Send us your website and socials and we will give you a free brand audit.
An honest read on what is working, what is costing you, and what fo fix

first. No jargon, no pressure.

START HERE

alchemybranding.studio/free-brand-audit-for-smes
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https://alchemybranding.studio/free-brand-audit-for-smes

